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Consumer InterLATA
LD PICs as a % of Retail Voice Access Lines

e Michigan outpacing
West and Southwest
launches

Adoption curve is
strongest in first
two quarters after
launch

Adoption continues
to increase well after
initial launch

Consumer retail penetration equals
9 12 18 SBC’s consumer LD lines divided by

Months After LD Launch SBC's consumer retail lines.

LR 3 ,, 5 2%
EEm S G
e 2 R
SRR R o i % SRS




